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November 2021 theme

• The theme of November 
ETW 2021 focused on the 
need “to catch up on 
testing” and regain focus on 
HIV, viral hepatitis and STI 
priorities.

• With special emphasis on: 
• Integrated testing

• Self-testing + self-sampling 
(for some infections where 
self-testing is not available)

• Testing in the framework of 
Combination Prevention
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Evaluation methods

• An online survey in REDCap was distributed to all registered ETW partners to 

evaluate European Testing Week.

• Reminders (three via ETW newsletters and several posts on ETW social media) 

were sent prior to the survey deadline (28 January 2022).

• Limitations include: 

- Limited answering possibilities due to pre-defined answer categories

- Possible language barriers and perceptions of questions asked

- Survey length

- Majority of questions are optional and not required for the respondent to 

answer

- Lack of incentives to submit survey answers

- Competing priorities/lack of resources due to the COVID-19 pandemic
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Survey data – a descriptive overview
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Survey data – a descriptive overview

• By the end of the 2021 Nov ETW, there were 665 

organisations registered on the ETW website as 

participants

• 28 participants completed the evaluation survey for a 

response rate of 4.2% (including partial responses)

• Respondents represented 17 of the 53 countries in the 

WHO European Region and the majority were from 

Western Europe (79%) 

• The country with the highest number of sign-ups was 

Ukraine, followed by Italy, and Spain.
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Survey data – a descriptive overview
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Figure 1. Regional distribution of participants (N=665) and respondents  (N=28) by WHO European Region

Figure 2. Total number of registered ETW organisations and 

survey response rate from 2013 – 2021
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ETW participants, by region and country
West No. of sign-ups Centre No. of sign-ups East No. of sign-ups

Andorra Albania 3 Armenia 3

Austria 7 Bosnia & Herzegovina 3 Azerbaijan 4

Belgium 18 Bulgaria 8 Belarus 2

Denmark 8 Croatia 14 Estonia 3

Finland 4 Cyprus 3 Georgia 10

France 12 Czech Republic 9 Kazakstan 2

Germany 27 Hungary 11 Kosovo 1

Greece 5 Montenegro 3 Kyrgyzstan 2

Iceland 1 North Macedonia 7 Latvia 5

Ireland 12 Poland 20 Lithuania 43

Israel 3 Romania 9 Moldova 5

Italy 51 Serbia 10 Russia 16

Luxembourg 9 Slovakia 4 Tajikistan 4

Malta 4 Slovenia 17 Turkmenistan

Monaco Turkey 4 Ukraine 64

Netherlands 6 Uzbekistan 1

Norway 10

Portugal 47

San Marino Multinational 39

Spain 50 Other 3

Sweden 14

Switzerland 5

United Kingdom 40
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November 2021 participating 
organisations
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• The majority of respondents represented NGOs/CSOs (75%) followed by health 

care settings/hospitals/clinics (14%).

• The majority (93%) reported that testing was part of their regular services. 

11

Organisations

Figure 3. Types of organisations by survey respondents, N=28 Figure 4. Testing as part of regular services (N=28)
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Tested conditions

• Of those who reported testing as part of their regular services (N = 26), they 

were asked for which conditions.

• All respondents reported testing/screening for HIV, followed by HCV (73%) and 

syphilis (65%)

12
*Respondents could choose more than one answer option

Figure 5. Types of conditions tested through regular services* (N=26)
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Populations accessing services

The top three groups that access respondent’s services were MSM
(82%), the general population (59%), and migrants and mobile 
populations (59%)

13

*Respondents could choose more than one targeted group

Figure 6. Main key groups that access their services* (N=27)
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November 2021 ETW activities
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All respondents reported that they organised activities during the 

Nov 2021 ETW. 

For the November 2021 ETW, the majority of respondents (89%) 

reported organising testing activities. 
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Types of ETW activities

Figure 7. Types of activities for 2021 Nov ETW* (N=28)
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Targeted conditions
Similarly to past ETWs, the majority of respondents reported 
targeting their activities on HIV (96%) followed by HCV (68%) and 
syphilis (57%). 

However, the majority of respondents (71%) reported targeting more 
than one condition for ETW
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Figure 9. Activities targeting more than one condition vs. 

single condition activities, November 2021 (N=28)Figure 8. Targeted diseases for ETW activities, November 2021* (N=28)
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Targeted conditions comparison

• When comparing the amount of respondents reporting 
targeting single condition vs. combined (for HIV, HBV, HCV & 
STIs) ETW activities, the proportion declined slightly from the 
last Autumn ETW. 

17

Figure 10. Single condition vs. combined condition ETW activities from 2015 – 2021
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*For the Spring 2021 evaluation, respondents were not asked to specify for which conditions they targeted for ETW.



www.testingweek.eu

www.eurotest.org

www.testingweek.eu

www.eurotest.org

Targeted populations

More than half of respondents (54%) reported targeting their ETW 

activities for populations that normally access their services. 

• However, it should be noted that all respondents reported that their regular 

services serves key at-risk populations. 
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Figure 11. Activities targeting populations that do not normally access services, November 2021 (N=28)

Yes; 
46,4%

No; 
53,6%

Other; 
0,0%

Examples of other targeted groups for the Nov 2021 ETW:
People testing for COVID-19
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gbMSM experiencing rural and urban isolation

IDU, Migrants, sex workers and homeless

We always try to reach target groups who never use clinics or low 

threshold offers. People who have sex with same gender ++

Migrants and mobile populations

Population from excluded neighborhoods, mainly migrants
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Examples of Nov 2021 ETW activities

We did a press conference and TV interviews to target 

the general public. We collected statements from 

different people of interest (politics, health care, other 

NGOs) about the importance of being tested and posted 

them on our website. We offered free HIV rapid tests as 

well as hepatitis tests for our customers.

We offered tshirt, condoms and lubricants 

and information about HIV and other STI`s 

and created the website of ETW: about 90 

different health care places got involved in 

ETW all around [country] in 2021

We have organize testing activities in the 

local of some partners and also we have 

done some outreach testing with our 

mobile unit.

We offered rapid testing at triage for COVID-19 

and rise awareness thru posters and information 

on our web site. Testing availability was 

prolonged outside  opening hours (throughout 

the whole day from 9am  until 7pm).    Virtual 

World AIDS Day Symposium was held on 26th 

of November online. More than 100 participants 

were brought together. Clinicians, scientists, 

ministry of health representatives, civil society 

representatives and other established national 

experts and NGOs involved in different aspects 

of HIV infection and related co-infections (HCV, 

syphilis...) actively participated at this 

interdisciplinary symposium. We collaborated 

with 2 other checkpoints to provide care and 

confirmatory test.  Throughout our testing 

activities and Symposium we did promote other 

ETW activities. Also, producing  posters and 

flyers promoting actions, and posters  

encouraging healthcare workers to recommend  

testing was well accepted by participants.
We offered free HIV-Selftests.  We sent 

information about our services to 275 doctor´s 

offices to be laid out in the waiting areas.
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Examples of Nov 2021 ETW activities

1. We launched a nationwide poster and social media 

campaign which encouraged gbMSM to order a HIV 

self-test and to post a selfie to their social media 

platforms encouraging their peers to get tested during 

ETW.

We disseminated information about our testing 

activities on social and websites

We did rapid (oral) HIV and HCV tests  in 

the office of two GP 

Sent a mail to all University students (5400), a 

local tv service (133.000 spectators), some news 

on local daily journal (35.000 readers). News and 

a video on social media pages (Facebook, 

Instagram, Twitter: 21.000 views)

We advertised the testing dates during ETW on social media. 

We had three "special" openings during the ETW:  Nov. 22, 24 

and 25.

[Translated from Spanish] Prevention/awareness work for 

vulnerable groups and/or at risk of social exclusion, 

psychosocial care, administration of screening tests for the 

general population, training and courses in educational 

institutions.

Social media campaign on FB/ Instagram… We had 

a gift for all who came for testing during ETC 

(condoms and HIV self test kits)  We organized PCR 

HCV testing in our Mobile Harm Reduction Service -

we did 89 tests   many interviews about testing with 

journalists
Whole week we provided free, anonymous HIV 

tests.  Our worker went to do tests to the temporary 

living home for the vulnerable men and women.  We 

had a meeting with local government organisations 

and other NGO's discussing possibilities of closer 

partnership
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New activities for ETW
• The majority of respondents reported not engaging in 

new activities for the Nov 2021 ETW

21

Examples of new activities for the 2021 November 

ETW:

Expanding offering testing and linking testing to COVID-19 testing services

The 'Take A Selfie' campaign was a unique communications campaign for us.

PCR HCV testing for drug users

We improve the publicity in the social media. 

We went to a lot of places to do community actions, we also went to some 

company's that work with migrant population and were able to do a lot of tests 

with people who have never been tested before.

Using Van for whole county high intensity test and treat

Figure 12. Reported new activities for the Nov 

2021 ETW (N=22)

Yes; 
27,3%

No; 
68,2%

Don't 
know; 
4,5%
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Collaborations

• The more than half of respondents (57%) reported 

collaborating with other organisations for ETW.

22

Figure 13. Percentage reporting collaborating 

with other organisations for the Nov 2021 ETW 

(N=23)

Examples of collaborations:
We collaborated with the [country] Medical Association by promoting a special campaign in order to get people testing.

Collaboration with some partners to organize testing in their office during ETW, and also collaboration with the cities to have free 

parking for our mobile unit, and also collaboration with hiv center to the confirmatory test for our clients and the linkage to care

More than 100 participants were brought together at the virtual World AIDS Day Symposium held on 26th of November online. 

Clinicians, scientists, ministry of health representatives, civil society representatives and other established national experts and 

NGOs involved in different aspects of HIV infection and related co-infections (HCV, syphilis...) actively participated at this 

interdisciplinary symposium. We collaborated with 2 other checkpoints to provide care and confirmatory test.

Collaboration with local FAST TRACK City project to implement HIV and HCV awareness 

Organizations of shelter for Migrants and homeless that proposed STI screening on their structures.  Representative students 

group in University that promoted our initiates  

Bars, clubs, sauna, marketing etc, other city. 

We improve the number of interventions in the community and in other places , hotels, for example.

We always collaborate with NGOs /in the case they found reactive results/

We organise several awareness-raising roundtables and training days.

Public health, homeless healthcare, pharma…

Yes; 
56,5%

No; 
43,5%

Do not 
know; 
0,0%
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Testing activities for ETW
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Testing setting

• The majority (68%) of respondents reported conducting 

their ETW-related testing activities in community-based 

settings. 

24

Figure 14. Setting for testing-related ETW activities, November 2021 (N=22)

*Testing in healthcare settings 
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Testing during ETW

• Participants were asked to report their total number of tests 

performed, total reactive tests and total of those linked to care

during the following time periods:

• The week before ETW

• During ETW

• The week after ETW

• Through the online survey, respondents were able to provide any 

available testing data for HBV, HCV and HIV. 

• 46% (N=13) of the total survey respondents who reported testing 

activities for ETW provided testing data

• However, not all of those provided data for each time period

• Of the 13 respondents reporting testing data, (85%, N=11) provided 

data for all three time periods.
25
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Reported testing data for HIV, HBV, HCV

26

• A total of 1,629 tests were conducted during ETW

Figure 15. Total amount of tests/screening for HIV, HBV and HCV before, during and after the November 2021 ETW (N=11)*
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*Only respondents who provided data for all three time periods were included in the graph
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Change in test volume

• If respondents were not able to provide quantitative testing data, 
they were asked to select an estimated value to measure the 
approximate change in tests performed at their organisation during 
ETW compared to an average week before the pandemic. 

• Most respondents (45%) reported a increase in testing volume

27

Figure 16. Approximated change in testing volume during ETW compared to an average week before the 

COVID-19 pandemic, November 2021 (N=20)

Decrease; 
15,0%

Stable; 40,0%

Increased; 
45,0%

Do not 
know; 0,0% Other; 0,0%
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Change in test volume

• Of those who indicated a 
‘decrease’ in testing volume 
(N=3), two reported a 
decrease of more than 50% 
while one respondent reported 
a decrease within the range of 
26-50%

• Of those who indicated an 
‘increase’ in testing volume 
(N=9), the majority (44%) 
reported increases of more 
than 50%

28

Figure 17. Estimated percentage 

increase in testing volume during 

ETW compared to an average week 

before the COVID-19 pandemic (N=9)

More than 
50%; 
44,4%

26-50%; 
22,2%

11-25%; 
33,3%

Less than 
10%; 0,0%
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Confirmatory testing

• Although 20% of respondents reported no reactive 
tests/screening during ETW, of those who had reactive 
results, half of respondents reported that when a client had a 
reactive testing/screening, they were able to confirm the 
results. 

29

Figure 18. Confirmatory testing after a reactive test/screen for the 2021 November ETW (N=20)
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results; 30,0%

We referred the 
person to get 
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testing but cannot 
confirm the 

results; 20,0%

Do not know; 0,0%

We did not have 
any reactive 

screening tests 
during the 
monitoring 

period; 20,0%

Other; 
10,0%
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Examples of successful activities

assess acceptance , both from GP and 

clients, of such testing  strategy 

We reach a lot of youth 

and we improved testing 

activities with homeless 

and migrants.

the best part of ETW was 

being able to do it!

Increased 

awareness.  More 

testing.   

Motivational. 

Expanding offering testing and linking testing to COVID-19 

testing services, and offering testing for syphilis 

confidential and free of charge.  Increase in free and 

anonymous HIV tests performed at our Clinic from up to 

50%.   Almost 40% of all those who tested did the  test for 

the first time in their lifetime.  Testing availability was 

prolonged outside  opening hours (throughout the whole 

day from 9am  until 7pm). 

a lot of information about testing in social media 

The creation of awareness about HIV an other STDs in the 

general public (for example articles in different newspaper, 

TV, radio)

raising of 

health care 

units that got 

involved

The [social media] Campaign we 

ran during the week of ETW. It 

allowed us to create momentum 

behind testing messaging and 

access to testing.

Our HIV rapid testing service. 

Accessing migrant population with little information 

about HIV

We were able to do a lot of screenings during this 

week.

We articulate more with other institutions in the 

county. 

Stakeholder involvement whole system 

approach 
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Impact of COVID-19 on services
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Impact of COVID-19 on services

• Respondents were asked to provide any observed 

impacts/adaptions in their services due to COVID-19

• Site closures and fewer appointments scheduled/reduced 

attendance were reported as the top impacts COVID-19 affected 

services

32

Figure 19. Impact of COVID-19 on services, November 2021* (N=23)

56,5%

21,7%

47,8%

56,5%

13,0%

47,8%

0,0%

4,3%

13,0%

34,8%

13,0%

0% 10% 20% 30% 40% 50% 60%

Site closed during lockdown

Staff re-allocated to support the COVID-19 response

Reduced staff in site (due to illness, working remotely, being in…

Fewer appointments scheduled/reduced attendance

Fewer serological samples drawn and sent to the laboratory/fewer…

No ‘drop-in’ service (only testing by appointment)

Changes in financing system

Stock-out of test kits

Triaging of patients (stricter criteria for who is being offered testing)

Appointments moved to teleservices (remote consultations, phone…

Other (please specify)

*Respondents could choose more than one answer option
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Request for services

• Respondents were asked to categorise clients’ requests 

for services* during the current COVID-19 period

• Most reported (38%) that clients’ requests for services 

were similar to before the pandemic

33

Figure 20. Categorisation of clients’ requests for 

services during the current COVID-19 period, 

Nov 2021 (N=24) Of those who reported ‘more requests,’ they 

received requests for:

Sexual health services have everchanging access due 

to COVID-19, we have remained a point of access for 

HIV testing and information and referral to sexual 

health services. In addition we received increased 

requests for condoms and lube and sexual health / 

wellbeing support. 

We offered home self-testing during 2021 and received 

a marked increase for testing during this time. We hope 

to renew the self-testing service in 2022 as a result of 

the demand. 

More problematic alcohol users 

Of those who reported ‘fewer requests,’ they 

reported:
Due to restriction in traveling (lock out)

I think people are more focused and worried about covid-

19.  In addition, people have had less opportunity to have 

sex during lockdown periods

Depends on the periods within the pandemic, and the 

rules and regulations presented at the time. 

because of COVID situation we have appointment for 

testing centre

Decrease of the volume of work in some of the groups 

that we work with (sex workers). 

Less people came for testing during  COVID epidemic

More 
requests; 

16,7%

Similar to 
before the 
pandemic; 

37,5%

Fewer 
requests; 

33,3%

Do not 
know; 
8,3%

Other; 
4,2%

*’Request for services’ can include any form of contact for any type of service (not just testing)
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Linkage to care during the pandemic

• Respondents who were implementing testing services 

were asked how they conducted linkage to care following 

a reactive test during the pandemic

• The majority (52%) reported the linkage to care protocols 

were the same as per pre-COVID

34

Figure 21. Linkage to care during the pandemic, Nov 2021 (N=23)

Linkage to 
care 

protocols 
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pre-COVID; 

52,2%
Change/adapt
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protocol/proce
dures; 34,8%

Do not know; 
8,7%

Other; 4,3%
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Self-testing/sampling

• In Spring 2020, during the early stages of the pandemic, there was 
growing interest of expanding self-tests/self-sampling due to the 
lockdowns. To follow-up, for the Nov 2020 survey, respondents 
were asked if their organisations were considering adopting or 
expanding self-testing and/or self-sampling services.

• Most respondents (42%) reported Yes, their organisations were 
considering to expand their services to include self-
testing/sampling. 
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Figure 22. Expansion of self-testing and/or self-sampling 

services, Nov 2021 (N=24)

Yes; 
41,7%

No; 
25,0%

If opportunities 
change or 
SS/STs 

become more 
available, then 

yes; 16,7%
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Use of social media

• The majority (88%) of respondents reported using social 

media to promote their own ETW-related events/services
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Figure 23. Use of social media for the Nov 2021* ETW (N=24)
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ETW materials
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Webinars / Online videos

• For the November 2021 

ETW, the secretariat 

hosted a live webinar on 

self-testing for Hepatitis C

• The webinar programme 

had four presentations

• There were 14 participants

during the live webinar

• (As of Feb 2022) There 

are 25 views of the 

webinar recording
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European Test Finder

• Over half of respondents (60%) reported hearing of the 

European Test finder. 

• The majority (65%) also reported that their site was 

already registered. 
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Figure 24. Knowledge of the European Test Finder (N=26)
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Figure 25. Registration on the European Test Finder (N=26)
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Future ETWs

• The majority of respondents (79%) reported interest in 

participating in both the Autumn and Spring ETWs
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Figure 25. Interest in participating in future ETWs (N=24)
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International Testing Week

• Collaboration with Coalition Plus to 
organise the International Testing 
Week (ITW) (first launched in 
November 2020)

• In 2021:

• ETW and ITW held a joint launch 
event in Lisbon and online

• Released joint press release 
highlighting:

• The decline in testing for HIV, hepatitis and 
STIs caused by the pandemic

• The urgent need to increase access to and 
provision of testing
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Media coverage

• A search in Meltwater 

was conducted to find 

all relevant and ETW-

related articles

• There was a total of 

134 publications in 14 

different languages 
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Conclusions

• As seen through other similar initiatives throughout Europe, the survey response 
rate continues to decline. 

• Although there were 665 organisations signed-up on the website, because these 
registrants were carried over from previous years, the true number of active 
organisations is unknown. 

• Activity in Ukraine continues to grow therefore more secretariat resources in 
Ukrainian/Russian should be supported.

• Similarly the past ETWs, the survey respondents comprised of majority 
community-based organisations who provide testing in their regular services. 

• All respondents reported offering testing for HIV, however, increasingly more 
organisations report testing for other conditions, specifically HCV and syphilis. 

• Similar to past ETWs, the majority of respondents report MSM and the general 
population as the top populations that access their regular services, however, for 
the Nov 2021 survey, migrants and mobile populations was frequently reported.

• The majority of respondents reported organising testing activities for ETW which 
many reported included HIV. However, the majority of respondents reported 
targeting more than one condition for ETW.
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Conclusions

• Similar to the Autumn 2020 ETW, respondents reported not targeting their ETW activities 
for populations that do not normally access their services, which should be further 
explored in future ETW evaluations. If there is reported limitations or restrictions in doing 
so, the secretariat can help to support or resolve those issues. 

• The majority of respondents also reported not engaging in new activities for the Nov 2021 
ETW which should also be further clarified in future evaluations as it can influence the 
strategic direction of future ETWs.

• The collection of quantitative testing data, although provides a more accurate description 
of testing activities, has its limitations. The response rate continues to remain low and 
similar to past ETWs, an accurate comparison of testing rates is unattainable due to 
variability in reporting (e.g. data was collected only for the week during ETW). 

• Although less accurate, the categorisation of the estimated change in testing volume 
during ETW compared to a regular week before the pandemic, yields a higher response 
rate and simplified overview of the impact on testing during ETW.

• The COVID-19 pandemic continues to affect services with site closures and fewer 
appointments scheduled/reduced attendance as the most frequently cited issues. 
However, requests for services and linkage to care following a reactive screening remain 
similar to before the pandemic.
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Conclusions

• The interest in adapting/expanding services to include self-
testing/sampling (ST/SS) slightly increased in comparison to results from 
the Autumn 2020 ETW. However, it should be noted that the wording of 
the survey question does not account for organisations who have already 
implemented ST/SS into their services and future evaluations should be 
amended accordingly. 

• Online activities/resources continue to be utilised and serve as an 
important platform for the ETW network to gain and share from 
experiences. 

• The majority of respondents reported knowledge of the European Test 
Finder (ETF) and reported already being registered. However, there is 
still a portion of respondents with no knowledge of the ETF therefore 
there is a need for increased promotion within the network. 

• Similar to past ETWs, the majority of respondents report willingness to 
participate in both the Spring and Autumn ETWs. 
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